
STUDENT OUTLINE

WORK THE MEDIA PROGRAM

BRC. 58
LEARNING OBJECTIVE:  

     a.  TERMINAL LEARNING OBJECTIVE::  Without the aid of references,  identify in writing the    

          two phases of working  the Media Program in accordance with the Guidebook for Recruiters   

          Volume I, MCO P1130.76.  (8411.4.8)

     b. ENABLING LEARNING OBJECTIVE:



          (1)  Without the aid of references,  identify in writing the principles of the Media Program in   

          accordance  with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8a)

          (2)  Without the aid of references,  identify in writing the goals of the Media Program in 

          accordance with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8b)

          (3)  Without the aid of references,  identify in writing the two types of Media Profile Sheets in  

    accordance with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8c)

          (4)  Without the aid of references,  identify in writing how to work the Media Card in accordance  

    with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8d)

          (5)  Without the aid of references,  identify in writing the role of the Recruiting Station  Marketing   

    Public Affairs Non Commissioned Officer (MPA NCO) in accordance with Guidebook for  

    Recruiters Volume I, MCO P1130.76.  (8411.4.8e)

          (6)   Without the aid of references,  identify in writing the purpose for the Media visit in   

          accordance with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8f)

          (7)  Without the aid of references,  identify in writing the importance of a Take-One(T/O) in  

   accordance with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8g)

          (8)  Without the aid of references,  identify in writing the role of support material in accordance   

          with Guidebook for Recruiters Volume I, MCO P1130.76.  (8411.4.8h)                                                                                                                            
1.  The principles of the media program: The principles  of the media are as follows:

a. Recruiters must understand the roles and functions of the various levels in the media program so  

that media and advertising plans are well coordinated and effective.

     b.  Recruiters must be aware of the basic themes or messages being broadcast, and constantly    

     reinforce them in their dealings with the local media and prospects.

c.  Recruiters must know their area and market, and focus their efforts on that media which reaches 

the greatest number of individuals within the target population.

     d.  Recruiters must use all resources available to support their local media and advertising  programs.

e. Recruiters must realize that even though some aspects of the media program, such as paid TV and 

radio advertising, are handled at a higher level, they still can do things to improve media coverage in their RSS's area.

2.  Goals:  The goals of the Media program are as follows:

     a.  To create awareness of the Marine Corps in the marketplace through paid media.

     b.  To generate leads of eligible prospects for recruiters to work.

c. To provide recruiter support by developing national media and advertising campaigns. This    

includes the design and distribution of recruiter support materials and media messages.

3.  Administrative procedures for the media program: The media program is comprised of the two different types of Media Profile Sheets and the media card
     a.  Media Profile - Paper/Outdoor.

     b.  Media Profile - Radio/TV.

c.   The media card is an action card that helps to schedule visits, maintain contact with the media, and 

ensure that the media is integrated into other recruiting activities. The following steps should be taken with the Media Card for each asset:

d. At the end of each fiscal year, make a new Media Profile Sheet and transfer the appropriate     

information to a new Media Card. Complete the heading on the front of the Media Card.

e. Enter action dates to make scheduled visits to the media, and file the Media Card under the  

appropriate date in the Working File. Remember, each visit should have a specific purpose, and combine visits as much as possible with normal recruiting activities in that sector.

4.  Working with the media: The role of the RS MPA NCO is to support the RSS's media program in the following ways:

     a.  Help with HS/CC advertisements.

b. Make media visits ad contacts to obtain unpaid TV/Radio spots and other public service support or 

announcements (PSA).

     c.  Provide technical and administrative support for the Media Program.

d.  Provide standardized Fleet Hometown News Releases and articles of special interest to local 

newspapers and other local media.

     e.  Work with the District to provide more effective outdoor or billboard advertising.

5.  Purpose for the media visit: The purpose for the Media Visit is to establish contact with the proper person(s), gain information about the media, understand their policies, needs, and technical requirements, see if there are any changes from the previous year, and seek their cooperation.

6. Recruiter controlled media: The importance of a Take-one (T/O) is that it can be placed in strategic spots throughout the RSS area as a form of print media or advertising that can generate additional names to the Fulfillment Center and the recruiter via Business Reply Cards (BRC) and Priority Prospect Cards (PPC). The role of recruiter support material is another means of advertising and creating awareness of the Marine Corps.
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